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The Western North Carolina Outdoor Recreation Participation Survey, conducted in 2023, gathered data from
5,462 respondents in North Carolina and four neighboring states. Specifically, 1,786 respondents engaged in
outdoor recreation across 25 WNC counties or the Qualla Boundary. This data supports regional and county-
specific estimates for economic impact and benefit-cost analyses within the Building Outdoor Communities
(BOC) program. The survey serves as a comprehensive analysis of outdoor recreation in the region, providing
insights into its economic significance and guiding future research and decision-making efforts.

MADE The MADE X MTNS (Made By Mountains) Partnership is working to expand the outdoor industry

— X and economy across North Carolina's Appalachian region and catalyze rural development by

M T NS | building vibrant outdoor communities, growing outdoor businesses, and amplifying outdoor
culture. For more information, visit madexmtns.com or @madexmtns
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